Transparency.
Simplicity.

Clarity.




Transparency

Once just an aspiration, transparency

— or, more plainly, clarity— has become
today’s gold standard for effective
communications.

In fact, the most successful government, nonprofit and business
organizations are likely also to be the clearest, most effective
communicators.

Languageline Solutions is the world’s largest language access
company. Not only do we offer interpretation and translation
solutions in more than 240 languages, our Clarity*M division also
ensures that communications are, first and foremost, simple,
clear and comprehensible in every language

Documents that are too long, poorly organized and rife with
jargon and insider language are difficult or impossible to
understand in any language, no matter how expertly they may
be translated.

On the other hand, when digital and print documents are
purged of nonessential content, and written and designed
for crystal clarity to intended audiences, they will be clear to
everyone in every language.
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The essence of clarity is simplicity.

And so, LanguagelLine Clarity achieves
this goal through a unique, trademarked
process called Macrosimplification®.

Most Plain English solutions copy-edit individual documents in
isolation. The only real difference between small projects, with
just a few documents, and a large project, with a hundred or
more documents, is scale.




LanguageLine Clarity™ services are
entirely different than other plain
language writing services.

— Instead of tackling a handful of individual documents
in a vacuum, Macrosimplification reengineers entire
systems of documents.

- sM
c I a rlt The Macrosimplfication process produces leaner,
clearer and cost-effective content.
Documents are not just improved; rather, the entire
communication system is transformed.

The communications systems, processes, and
culture are completely reimagined and their output
permanently changed.




Macrosimplification

is not

An editing of content one document at a time.

A slow, incremental improvement of documents across
an organization.

A band-aid process divorced from organization-wide systems,
processes and practices.

A unique, systematic, Registered® process for reducing,
reorganizing and clarifying communications across a entire
organization for all audiences;

An enterprise-wide identification of core content for relevance
and usefulness to audience;

A wholesale purging of non-core content to free up real estate
and simplify the customer experience.

achieves

Systemic change...a better communications infrastructure that,
can generate its own clear, efficient communications.

Leaner content inventory...for the entire enterprise, consisting
only of useful, relevant information presented to audiences in
ways that are easy to understand and act upon.

Dramatic cost savings...Macrosimplification typically

reduces content — and therefore word and page counts —

by 20-30%. This inevitably results in substantial annual savings
for internal and external communications. It even gives you

a Financial Impact Statement before you sign off on the final
simplification plan.

Macrosimplification Process

Content Audit

Financial Impact Statement
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Projected costs

Infrastructure
Recommendation

Prototypes

Writing Workshop
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‘You have successuly updated your securty Guestons.

These questions e in place 10 provide an extra e of protection for your account(s).
‘You werit be asked them every time you kog on. On accasion, well simply ask you to
‘anwwer one of these questions as an extr verfication of your Kentiy a8 you log on.

H you have any quoations. or bolievo that you have received this mossage in eror,
TO AMERITRADE Institutional ot 8004313600, option 3.

1ain a0 motes w21t e 7 a1 conac . lease 3 6% 12 you scent
ey

€ uncntascs e mcotasce o e vy Wo am st you i sccaton o e you
Yo request 10 cancel your cloctronic transée I the amoust of has bees i Soving ot smon W o st 00 ok o e et b .
processed.

To ke e oo o raamcons, o 000 your ccoumsnd SR e T AATTARE G o T o B B

‘choose *Electronic Funding” under ACCOUNT SERVICES.
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Take Action

Hore's what we've done.
Vo have lssuod 8 margin call o your account hat s Gue mmediately.

Here are the next steps.
You have to cover this callin one of three ways:

+ Deposit cash o magnadie stock(s)
+ Ciose long or short equity positions.
« Transfer funds o magiable stock fom ancther TD Arerisade sccount

lm-mb’wm use this address and email us the
rumber: TO Ameritdo, 1006 Notth Amerirade Piace, Belevue,
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writing tps..

M dring funds, hecs s the information you'l need:

First National Bank of Omsha, 163 & Dodge St Omsha, NE 58102
ABAZ104000016

AIC name: TO Ameritrade. Inc.

AIC number 18424841

Lot us know the federal reference number for the wire.

Plesso lot s knaw a s50n 33 possitle (the Confact Us kink cn your
account page) how you intend 1 cover the cal. We hope you can rescive
s matier quickly.

‘Thank you for investing with TD Ameritrade.
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Take Note

Here’s what we’ve done.

'We completed processing your transfer request from your TD Ameritrade
account ending in <XXXX> to your TD Ameritrade account ending in
<XXXX>.

Here are the next steps.
Confirm the transfer online by clicking this link: <History & Statements>.

‘And please let us know if we can do anything else to make your investing
life simpler and more successful.

‘Thank you for investing with TD Ameritrade.
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Terms and Conditions for E2rning,
Using and Losing Points

These Terms and Conditions relate only to the Rewards
Program. Your Card Member Agreement, a separate
the terms and conditions for your

American Express Card Account.
‘We make changes to the Rewards Program; thersfore, we
may 304 1o andor change these Terms and Concitionsat
anytime.
For example. we could:
= Changethe number of ponts you can earm for

ighle purchases

Change the number of pomts required to got
rewards

Increase annual and o other program fees
Cancel rewards and/or the Rewards Program
cancel the,




Enabling Communication in Any Situation.”
www.Languageline.com



